  


Experienced Public Relations & Marketing Expert
Qualified for corporate communications, product marketing and media relations roles. 15+ years of corporate leadership experience. Exceptional network of media contacts in the U.S., Asia and Europe. Strong and inspirational leader with a talent for creating company and product news coverage. Equally adept at strategic planning and tactical execution. History of quantifiable success in public relations, corporate image, branding, marketing and tradeshow management.

Successful record of Web site design, content creation & integrated Internet marketing, dramatically improving Web traffic, consumer awareness, brand recognition and potential customer contacts.


’08 – present
Public Perception








Austin, TX
 

Agency Founder & CEO


· Created a comprehensive public relations strategy to reposition BridgeCo, Inc., for a successful media re-launch reflecting the company’s new products and direction
· Phase I of the plan included successful engagement, followed by multiple briefings with the nation’s top 30 tech and consumer electronics analysts.  This was a 29x increase from the one analyst familiar with BridgeCo when the plan started. 
· Phase I also included the creation of Internet optimized press releases to increase breadth & depth of BridgeCo coverage, drive traffic to the Web site and raise the profile of BridgeCo and its products on Internet Search Engines. Results included press releases being posted on 2300+ Web sites and increased the press releases’ life on external sites from the average 2 weeks to 6 months.
· Created multiple Web sites for a variety of businesses. Services included Web Site architecture, Web Site design, Web Content including copy, graphics and photos, Search Engine Optimization, Content Management, Online store creation, Internet marketing and served as Webmaster for most sites.
· Tradeshow Management for the International Consumer Electronics Show (CES) for multiple corporations. Booth design, management of 20+ engineers, union labor, electrical, technological, & talent teams. Show management also included strategic marketing and public relations plans that included securing press and analyst interviews and potential customer traffic. Exceeded expectations on a very limited budget for each corporation. 
· Provided BridgeCo executives with training in handling media and analyst interviews. They  successfully completed 50+ interviews in an eight month period.


’02 – ’07
D2Audio









Austin, TX
 

Director of Marketing & Corporate Communication
· Served as a successful corporate leader, managing teams of 30+ individuals and securing outstanding results by creating strategic communications plans. For example, the corporate D2Audio launch plan integrated public relations, marketing, tradeshows, special events and the Internet. It achieved excellent results and heightened the interest of potential customers, investors, media and analysts and generated:
· Press coverage in Q1 included TV stories on CNBC and the Discovery Channel and 123 articles in general news, audio, consumer and technology press in 12 countries
· Designed two large corporate, high security Web sites (300+ pages), including site architecture and content, while serving as Webmaster 

· An integrated communications plan and Web redesign increased Web traffic from 2,000 hits a month to more than 500,000 hits in 2 week period. 

· Wrote press releases for worldwide distribution & managed their foreign translations
· Mastered the art of translating complex technologies into everyday language 

· Through a combination of PR & Internet optimization of press releases, Web traffic on press releases increased from 4,000 hits to 15,000 hits on corporate site on initial distribution

· Developed the D2Audio brand, logos, trademark and service marks. Handled the design, trademark development and legal registration of 8 designs in 7+ countries
· Created special events for customers and the media, including a party for 300+ hosted by Austin Powers at Las Vegas’ Ghost Bar. The Austin Powers event’s was so successful, it generated news stories across the U.S.
· Developed strategic and logical plans for 20+ tradeshows in the U.S., Europe & Asia. Handled booth design, signage, marketing & collateral, the management of 20+ engineers, union labor, electrical, technological & talent teams. 
· Strategic public relations and marketing plans secured maximum press and analyst interviews, while increasing booth traffic to 1200 people a day. 
· Training for executives in media interviewing skills & public speaking 
’00 – ’02 
Cirrus Logic









Austin, TX
Public Relations Manager 
· Served as worldwide PR manager, designing & managing the rollout of Cirrus’ new vision
· Briefed 111 media & analysts in a three month period

· Sample of coverage included: Wall Street Journal, New York Times, Associated Press, Reuters, CBS Marketwatch, CNET, Dow Jones, Investor’s Business Daily, EETimes, EDN, ABC, CBS, NBC & coverage in Hong Kong, Taiwan, Korea, China & Singapore
· The breadth and depth of  the coverage was a 1st for Cirrus on non-financial news
· Designed and executed the PR plan for the 2002 Consumer Electronics Show tradeshow 
· Resulted in 49 print articles compared to predecessor’s 10 the prior year

· Generated 25 television stories – the 1st non-financial TV coverage for Cirrus

· Created and distributed Cirrus’ 1st   B-roll (video) for television
· Directed and coordinated corporate PR agencies in Japan, Asia Pacific & Europe

· Responsible for Cirrus’ 1st PR agency contracts tying pay to performance
· Wrote press releases for worldwide distribution

’96 – ’00
Dell Computer Corporation







Austin, TX
Public Relations Manager
· Created strategic public relations plans, PR campaigns and press releases. Responsible for more than 500 Dell-centric stories in top TV, business & trade publications such as: Wall Street Journal, New York Times, Fortune, Los Angeles Times, CBS, NBC, ABC, Investor’s Business Daily, PC Magazine, Computerworld, PC World, Internet World, San Jose Mercury News, EETimes, EDN, etc.
· For example, Anne’s media coverage in 1998 alone was 101 articles on Dell, 85 pages long and 14 television stories valued at $ 745,861.67
· Created the NASA Hubble Space Telescope video news release and pitched it to TV stations, resulting in broad national coverage valued at over $ 650,000
· Served as speech writer & PowerPoint designer for CEO Michael Dell and Dell Senior VPs

· Created Michael Dell’s GTC keynote presentation, introducing Dell’s e-government strategy

· Wrote Michael Dell’s talking points & PowerPoint for introduction of Dell Financial Services 

· Acted as corporate spokesperson on Dell’s products, services, issues, burgeoning Internet sales, Fortune 500 customers, Dell Financial Services, Dell Services and Dell Government customers
· Taught executives media training, public speaking for large arenas and media interviewing skills
· Provided 1997 PC Expo tradeshow management including executive and media coordination

’91 – ’96
Tropex










Sarasota, FL
General Manager, Operations Manager, and Marketing & Public Relations Director

’89 – ’91
Association of Texas Professional Educators





Austin, TX
Associate Director of Public Relations & Lobbyist   

’88 – ’89
VHETAT – State Teachers Association






Austin, TX
General Manager & Public Relations Director
’87 – ’88
Lakeway Company








Austin, TX
Public Relations & Marketing Manager

’86 – ’87
DBG&H Unlimited








Austin, TX
Director of Public Relations

’84 – ’86
Lockheed Missiles & Space







Austin, TX
Public Relations Specialist

’84 – ’84
Computers To Go








Austin, TX
Director of Public Relations & Advertising


Education
University of Texas at Austin
· Bachelor of Journalism, Public Relations major

· Bachelor of Science in Speech, Organizational Communication major

Honors

Dell Computer Corporation
· Gold Customer Experience Award for media strategy & results with Ford Motor Company

· “On the Spot” award for PC Expo tradeshow management 
 

Anne Birlin�512.695.5851�� HYPERLINK "mailto:anne@publicperception.net" �anne@publicperception.net�





Areas of Expertise





Strategic Planning


Public Relations 


Internet Optimized Press Releases


Branding & Brand Management


Trademark Design & Registration





Event Design & Management


Tradeshow  Management


Graphic Design


Web Site Content


Webmaster











Internet Marketing


Speech Writing


PowerPoint Design


Advertising


Copy Writing





Professional Experience








